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Announcing your
B Corp Certification

A toolkit for sharing your great news!

Watch this video with Angie our Director
of Communications & Engagement



https://www.loom.com/share/a503457fad2e4f8a81311eb7479b82a0?sid=90347141-f5d4-412d-84dc-13b7382e85ba

Congratulations!

Over 15 years ago, this movement began with a vision of a
new way of doing business: one that would benefit not
just shareholders, but all stakeholders — including
workers, customers, communities, and the environment.

Our B Corp community now spans over 90 countries, 160+ industries,
780,000+ workers — and over 8500 B Corps including more than 700
in Australia and Aotearoa New Zealand. Together, we’re transforming
the global economy, and making business a force for good.

By achieving a hard-won B Corp Certification and verifying that you
meet high standards of social and environmental performance, you are
among businesses that are proving to the world that it’s possible to be
commercially successful while benefiting people, communities and the
planet. We hope this guide helps you share your achievement with all
of your stakeholders.

Welcome to the B Corp community!

*Check the latest numbers in the community on our global homepage

B
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Getting started, step by step

Review our resources

Our onboarding guide for
new B Corps and Brand
Book are essentials.

fal
B

Make a plan

Prepare a list of objectives,
audiences, activities, and
— timing.

A
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- Celebrate with staff

Create pride and understanding of
e m— your achievement, and get them
talking too.

(€

Connect with community

Create a profile on the online
community, look around and
introduce yourself.

Share with external
audiences

Update your website,
marketing collateral, and
consider media engagement.

Keep the buzz going!

Your certification is just the
start of an ongoing journey.
Keep improving and sharing.
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VTR EIbrand guidelines

We have created a global Brand Book with specific rules on how to use the
Certified B Corporation brandmark and language. These rules promote
consistent use of the B Corp brand, which makes it easier for people to
instantly recognise references to B Corps.

Before announcing your certification, make sure to review the guidelines here.
Our tone of voice is positive, inclusive, and credible, and we emphasise
community, interdependence, and continuous improvement.

We also ask that all B Corps try their best to be consistent when communicating their
certification, so we’ve selected the following to avoid brand confusion:

Certified B Corporation / Certified B Corporations v
B Corp /B Corps v

B-Corp / B-Corps X (no hyphens)

Benefit Corporation / Benefit Corporations X

Remember to share the correct AANZ website, and not the US website in all your hyperlinks:
e www.bcorporation.com.au v
e www.bcorporation.net X
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Communicating about certification

Image is pg. 14 of
the Brand Book

BRAND COMMUNICATION - HOW TO COMMUNICATE ABOUT CERTIFICATION

You might want
to say:

As a B Corp, we'’re meeting the highest standard of
social and environmental impact.

As a B Corp, we're part of a global community of
businesses that meet high standards of social and
environmental impact.

...“highest”?:

Being a B Corp isn’t about being the best. It’s about
always working to be better. That’s why B Lab works to
evolve our standards, and why B Corps recertify every
three years to ensure they’re keeping up and improving.

We’re the first/biggest/only company of XYZ kind/in
XYZ industry/region/country to become a Certified
B Corporation.

As a B Corp in XYZ industry, we’re counted among
businesses that are leading a global movement for an
inclusive, equitable, and regenerative economy.

..“first” or “only”?:

One single company can’t shoulder all economic systems
change, which is why B Corps lead as a movement.
Rather than single your company out, consider all you're
gaining by joining a global community!

We've been awarded B Corp Certification.

We’re now a Certified B Corporation/
Our business is now B Corp Certified.

...“awarded”?

B Corp Certification isn’t an award — it’s the beginning
of a journey towards continuous improvement and
collective action.

We now have B Corp status/accreditation.

We're now a Certified B Corporation/Our business is now
B Corp Certified.

...““status” or “accreditation”?
Stay consistent with the same terminology used by B
Lab and B Corps around the world — it’s a certification!
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Announcing your certification externally

Update your website

Create a landing page and update relevant
sections about your organisation to explain
why becoming a B Corp is important to your
business. You could also write a blog post
about the certification experience covering
the following:

e Why did you want to certify as a B Corp?

e What makes you a B Corp and how are you
doing business differently?

e What did you learn or what challenges did
you overcome when using the BIA?

e Have you set any goals or areas for
improvement for the future?

You may also like to add the B Corp logo to
your website footer.

B

Tell the media

Does your local and/or industry media know
that you've certified? Write a press release
about how you've joined the global B Corp
community and demonstrated your
commitment to using business as a force for
good.

On request, B Lab AANZ can offer a quote to

include in your announcement media release.

Email media@bcorporation.com.au for

support.

Please note: No approval is required for your
own content providing it meets the Brand Book
guidelines.

Post on social media

Have you announced your B Corp Certification on your
Twitter, LinkedIn, Instagram or Facebook channels?
Use our hashtags: #BCorp #ReinventingBusiness to see
what other B Corps have posted.

Put it in your own words, and make it relevant to your
brand. Be sure to tag B Lab and use the following
hashtags.
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Examples of announcement communication

Banking as a force for good

Embed on your website

Use your “About us,” “Our
Mission Statement” or “Our
Purpose” pages to celebrate
your certification, and also to
share what it means for your
stakeholders.

View Kiwibank’s Purpose
page, where they outline
what it means for their
customers.

/ BOODY \
We Are Proud to be a B Corp Certified

Business

Write a blog post

Storytelling is a great way
to share your personal
reflections on the
certification journey, and
why you decided to join
the movement.

View Boody’s blog post,
where they share their
reflections on their
journey, score, and what it
means for their

customers.
|

Social media video

Create a reel to explain
what it means to your
business to be a B Corp.
Do this in your brand’s
voice, and in a way your
audience will enjoy!

View Young Henry’s
announcement video on

Instagram, where they chat
about what the B means.

Tl & e

" :
W bt
" Certified |

Social media post

Take over a tile on your grid,
and use the B logo alongside
images of your people, and
share what it means to you
in the caption.

View Aussie Broadband’s
post, where they do just that,
using their caption to
express their excitement to
join the movement.

alian Vintage celebrates B Corporatiol
ification of its domestic operations and
bal brands

Ipany News | February 2024

Reach out to media

Share your story with media
via pitches or a press
release. ldentify key
messages that are of
interest, and include a pull
quote from your leadership
team.

View AVL'’s press release for
their certification, where they
point to the community.
Reach out to media@ for
support!


https://www.instagram.com/p/Cq9IcBhAVtv/
https://www.instagram.com/p/Cvo6TUGNMko/
https://www.kiwibank.co.nz/about-us/who-we-are/our-purpose/b-corp-certification/
https://www.boody.com.au/blogs/guide/we-are-proud-to-be-a-b-corp-certified-business
https://avlwines.com.au/news/australian-vintage-celebrates-b-corporation-certification-of-its-domestic-operations-and-global-brands/
mailto: media@bcorporation.com.au

More examples of B Corps sharing the news

Rip Curl, The Ultimate Surfing Company
joins B C¢'pnovement

B RIPCURL

Rip Curl’s
announcement video

Watch Rip Curl’s video with
surfers Mick Fanning, Tyler
Wright, and other voices from
their organisation as they
share the impact and
initiatives that make them
proud to be a B Corp.

Intrepid Travel’s
dedicated B Corp
web page

View |ntrepid’s page for
inspiration on how to
share what B Corp is, how
it’s change the way they
operate, and what it
means to their travellers.

Capital Brewing Co.’s
announcement video
and web page

Check out Capital Brewing
Co.’s storytelling on their
dedicated B Corp web
page leaning into the three
pillars of people, planet and
purpose, plus check out
their announcement video.

MONEYME joins the B Corp movema

Festuredosts 3 Nows & Amouncements

VVVVVVVVV

MoneyMe’s press
release

MoneyMe talk to why B Corp
Certification matters to them,
their sustainability initiatives
and what it means for their
customers.

4 B'\

ecostore’s
announcement on
Instagram

Using an lllustrated video,
check out ecostore’s
announcement on social
media.


https://capitalbrewing.co/bcorp/
https://capitalbrewing.co/bcorp/
https://blog.moneyme.com.au/featured-posts/moneyme-joins-the-b-corp-movement/
https://www.ripcurl.com/au/blog/rip-curl-joins-bcorp-movement.html
https://www.intrepidtravel.com/au/b-corp
https://www.instagram.com/p/CUExPkclqUo/

Communicating with media

o 0 0y

Explain B Corp Being a B is good for Promote the community Make it interesting!
B Corps are verified by B Lab business B Corps are part of a global CERIInNg Elene ifien Wen t Eke
for me%ting high Stangards o Research done in 2023 into the community that meet high the news. The media is generally
social and environmental financial performance standards of social and !ng'nq[_for ngethl?g more
performance, transparency, and resilience of B Corps environmental impact. nteresting. Be creative:
and accountability. B Corps shows that B Corps Celebrate joining the What were your biggest challenges
put people and planet outperform “ordinary” movement! and how d!d you overcg_me_them_?
alongside profit. T iy e.g. ABC Branding is a leader Can you align your oer”glflcanon with
B Corp is a journey, and you resilient. See report he in the Wholesale/Retail Sector, anqther piece of news: Are you

’ . port here. calling for something? Could you

are committed to improvement, joining a growing community of
recertifying every three years. over 700 B Corps working to

transform the economy.

join with other industry B Corps to
highlight an issue?
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A note on publishing
your impact profile

It’s important to ensure your public profile is live within three months of
certifying, to meet the transparency requirement. Featuring your
company on the directory makes it easier for people to confirm your
certification and find your B Corp.

Log in to the B Impact Assessment and select ‘B Corp Certification’ then
‘Public Profile* from the menu to edit your profile.

When you submit the profile to be published, it will appear on the global
directory. When planning your communications, please allow one
business day (24 hours) for the profile to appear on the live website.

Instructions can also be found in the onboarding guide, along with other
key information.

impact
< Assessment

Public Profile

ly complete all the i

@ Your public profile has boen submiteds
024 hours

Company Details

KeapCup, Koep Cup, Recycle, Recyclable, Sus

tainabilly, Coffoe Cup, Reuse, Reusable, Environmen, Design, Glass, Brew, Trave

bcorporation.com.au
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https://www.bcorporation.net/en-us/programs-and-tools/b-impact-assessment/
https://www.bcorporation.net/en-us/find-a-b-corp/
https://www.bcorporation.net/en-us/find-a-b-corp/
https://bcorporation.com.au/new-bcorps/

A ‘New B’ welcome from B Lab AANZ ‘

Monthly round-up blog E

Want to feature on the B Lab AANZ blog? Every month we do a round-up style blog Money, merch, and Good business
with some of the newest Bs to join the community. All you need to do is fill out this

) e ) - : : messaging on a simply makes good
form. We’ll share this in our What’s Happening Newsletter and across social media. sidsslon: moat o sonss to thess four
new B Corps! new B Corps

Instagram

.
e We can reshare your announcement post to our stories — make sure you tag

@BCorpANZ

LinkedIn, Facebook & Twitter

We’d love to celebrate and share in the excitement in the comment section of your
post. Be sure to tag us!
LinkedIn: @B Lab Australia & Aotearoa New Zealand

e Facebook: @BCOrpANZ These_thre_ze new P’s F_utwe-focused,
e Twitter/X: @BCorpANZ are using innovation tidying up, and
and collaboration to unmaking stuff:
protect our planet Here’s four new B
Corps!

READ MORE READ MORE 7
(©)

bcorporation.com.au © B Lab AANZ 2024 1 1


https://bcorporation.com.au/blog/
https://form.asana.com/?k=ar9FiBJ-EmLJ3DMSjMxrhg&d=299430362029165
https://form.asana.com/?k=ar9FiBJ-EmLJ3DMSjMxrhg&d=299430362029165
https://www.instagram.com/BCorpANZ/
https://www.linkedin.com/company/b-lab-australia-&-new-zealand-ltd/
https://www.facebook.com/BCorpANZ/
https://twitter.com/BCorpANZ

B Lab AANZ blogs to support your storytelling

1

What does the ‘B’
stand for and five
other things you
need to know about
the B Corp
movement

Read it here /

2

Why being
purpose-driven is
good for business
during times of
economic upheaval

Read it here /

Certified

B

ration

Corpo

3

Why radical
transparency is the
antidote to
greenwashing

Read it here /
e
-

T -

>

4

Why creating a
storytelling
ecosystem is key to
transforming the
global economy

Read it here /

00009

00000000
00000000000
—

S5

Coming soon...

Five things to know
about B Corp brand
awareness in Australia

& Aotearoa New
Zealand

bcorporation.com.au
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https://bcorporation.com.au/blog/blog-what-does-the-b-corp-logo-mean/
https://bcorporation.com.au/blog/purpose-driven-business-is-good-for-business/
https://bcorporation.com.au/blog/why-radical-transparency-is-the-antidote-to-greenwashing/
https://bcorporation.com.au/blog/creating-a-b-corp-storytelling-ecosystem/

Plan ahead for B Corp Month

During the month of March, B Lab and the global community of
B Corps come together to celebrate everything it means to be a
B Corp. This year’s theme was ‘This Way Forward’.

This B Corp Month, we showed the world how we move
forward, together.

Later this year, you’ll receive a toolkit for the 2025 campaign
and we encourage you to plan ahead:

e Team and stakeholder events and celebrations
Collaborations and promotions with other B Corps
Sharing your B Corp story with your audiences
B Corp community learning and networking

Head to bcorpmonth.com to learn more about the recent
campaign.

bcorporation.com.au © B Lab AANZ 2024 1 3
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Introduce yourself on the
online community

B Corp community

The online community is a forum by and for B Corp employees in

Australia and New Zealand. Join the community to ask for advice,

share your insights, and build your network.

e Share the link to the community with your employees and
encourage them to get involved in the discussion too.

e Not sure where to start? Introduce yourself to the community,
e or read this discussion on workforce engagement.

B Hive

If you're looking to connect with B Corps outside of the AANZ
region, use the B Hive, our global platform for B Corp employees
to connect.

B

Welcome to the B Corp community!

Search to find answers, or start a new post with your question.

all categories » || all tags » Categories Latest Docs

Start here!
Guidelines, user manuals, and tips for getting started on our forum.

M & Mod & Admin Team

Announcements & news
Stories and updates from the B Corp movement, including who's new
here and job openings.

F~ 4+ NewTopic

6 ¥ Welcome & quick start guide Aug 22

Say hello . Introduction thread

Have you tried the discobot in your inbox? £

7 People and Culture Co-ordinator

Looking to share an office space in Sydney?

ACCC Releases 8 Principles to Guide Businesses’ Environm.

bcorporation.com.au
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https://bcorpcommunity.com
http://bcorpcommunity.com/t/welcome-introduction-thread/30
https://bcorpcommunity.com/t/engaging-your-workplace-in-your-b-corp-journey/1132
https://connect.bcorporation.net/BHiveLogin

B Lab Australia & Aotearoa New Zealand
The Commons, 4/54 Wellington St,
Thank you for Collingwood, VIC, 3044.
s h a ri n g yo u r For general inquiries, please contact:

support@bcorporation.com.au

B CO rp StO ry! For questions regarding this document and

brand usage, please contact:
community@bcorporation.com.au

For all media inquiries, please contact

media@bcorporation.com.au

Lab

Australia
& Aotearoa
New Zealand




